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Determine steps the Maria Mitchell 

Association can take to improve visitor 

wayfinding and organizational identity.
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1. Identify wayfinding and identification strategies 

used by other institutions.

2. Determine perspectives of key stakeholders. 

3. Examine budget, design, and regulatory 

constraints. 

4. Propose a set of recommendations.
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SITE VISITS INTERVIEWS SURVEY

8



9



10



11



12



13



14



15



16



Building Audience

Administrative 

Office

People who have trouble signing up online, parents with 

paperwork for programs.

Aquarium Mostly families and children.

Loines 

Observatory

Wide range of audience.

Mitchell House Mostly adults, occasionally families, some children.

Natural Science 

Museum

Mostly families and children. 

Vestal Street 

Observatory

Mostly adults, some families.
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Ideal

HDC would almost

certainly not approve

Suitable

HDC may

not approve

Uncharacteristic

HDC would almost

certainly approve
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Uniform Plantings

Maintain PropertiesAdd Benches

Emphasize Importance of Vegetation
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Sponsor
Maria Mitchell Association

Exec. Director: David Gagnon

Liaison
Jascin Finger

Advisors
Dr. Dominic Golding

Dr. Richard Vaz
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